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Embedding experience:
Bridging the gap between design & reality



A (brief) history of

everything..




Back in the day / A physical universe




Place / Curated experiences




Pantheon / Inspire awe and submission
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Vitruvius /

Functionality:— the arrangement, quality
and interrelationship of spaces and how the
building is designed to be useful to all.

Build Quality: the engineering performance of
the building, which includes structural stability
and the integration, safety and robustness of
the systems, finishes and fittings.

Impact: the building’s ability to create a
sense of place and have a positive effect
on the local community and environment.



Documenting design /

Sketch Plan, section, elevation

Peruzzi, 1500 Serlio, 1540 Palladio, 1570



Renaissance Men / Ying & Yang
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Art & Science / The Great Divergence
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Art & Science / Mind the gap

Science




Computers, screens, UX




OK Computer / A machine, by Babbage

ﬁ

Charles Babbage, (1791 — 1871)
English polymath: mathematician,
philosopher, inventor and mechanical
engineer.




Web 1.0: Tethered Computing /
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Screens & Uls / Humanising machines
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UX Is born / We fix what’s broken

NATIONAL MUSEUM OF IRELAND

NATIONAL MUSEUM OF IRELAND

Welkome to the National Museum of Ireland -
the nation's premier cultural institution and
that with the strongest emphasis on Irelanc’s
art, material culture and natural history.

Our colections and their exhbitions are
centred on four sites, three in Dublin and one
in the west in Co. Mayo.

MORE

Joyce's Burmese Buddha

As part of the centenary celebrations for
Bloomsday on 16th June 2004, the National
Museum of Ireland is displaying an important
Burmese statue of the Reclining Buddha
from its colections.

This artistic work is referred to twice during
the course of James Joyce's masterpiece,
‘Ulysses' in both the Lotus-Eaters and
Penclope episodes.
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Throughout the Month -
Travel Through Time at the
Barracks!

Decorative Arts & History
Date:27-July-2004 to 31-July-
2004
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SUMMER SCHOOL for
Teenagers: My Museum
Country Life
Date:27-July-2004 to 30-July-
2004

Craft Workshop - A 101 uses
for Straw

Country Life
Date.26-July-2004

D

MORE
Special Children's Tours:
Enormous

Natural History
Date.29-July-2004

MORE
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We evolve common techniques / Stickies




| ose site of what matters /

A?
IXD?

UX?

content strategist”?



People’s Judean’s Front? / %/$ Offl




Inflation of ego, costs, chatter /

No. conferences with tag "User experience"
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Source: Lanyard.com, 12th September 2011



Design & Execution / Mind the gap
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Execution




Genie, leaves bottle.



Epiphany with a plumber /




Mobile Explosion / 2010-2011 Liftoff

2044% increase in 15 months




Context & Place / Reconnection with the physical & social
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Design complexity /
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Demand for speed & agility /

lterate @ » SHIP!

Week 1 Week 2



What’s now / Physical, wearable, social




An explosion of experiences / All to be designed




Everything’s an interface /

How the $%$ do you
wireframe that?



The Best Ul / No UI?

THE

COMPUTER

DONALD
/'\.
NORMAN

“No matter how

cool your interface
s, less of it would UX 75 Ul

be better.”

Alan Cooper, About Face Golden Krishnan



Embedded Experiences
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A Dublin Allegory / Selling UX to the new software elite
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Mobile universe / Design gap leads to crap outcomes

Crap
Outcomes
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Closing the Gap / Experiences, not interfaces

Design & Execution




Embedded Experiences / Working design

1. Physical & social & digital

Embedded UX —

2. Organisation, team structures



Revenge of Renaissance Man / Genius of Experience

“Design is how It works”

Hardware + Software

+

Services

+

Physical Experiences



The Boutique Hotel / 1,000 small interactions




Back to our core / Solvi

ng problems, making connections

GOODSYEAR

Vehicle make

e
eCo Tires Customer Experience Map = 7 C= 7] [
Personas Search by 1.Car typefreg or 2. Tire size

Dave - Family Protector Tire size tool

Wants tires that will keep his children safe.

Maria — Quality Seeker
Wants a premium product and is prepared to pay for it.
SEM
Google [weaesmmmmior

8 seo

Affiliates (review sites)

Recommendations
or people like me

Discover

Retention & cross sell

200

P

driv
bought this

Great mileage, good

Rate & Review fuel effc

gen

Excellent service,
highly recommended

Follow up survey

Tire change alerts

Fullfill

Purchase

Ticketing & reminder

Won 23rd June st 11:30am

4 Goodyear Duragrip ires
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Expert & customer reviews
Crowdsourced statistics
Site assistant

Live support from experts

Select an available slot
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Appointment scheduling m e © © o o
Select slot

Schedule

Analytics
Measure and continuously improve

Digital touchpoints

Social hotspots {§ (3
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Multidisciplinary Teams /1 + 1 =11




Changing deliverables / Prototypes, not wireframes




Evolving our toolkit / End of the PSD?

USER  MOBILE  FOCUS
Q iQ Studio TESTING TESTING GRoups FACILITIES LOCATION PEOPLE BOOKING

'k?\owmw'o‘mers:

d for business:
tudio is the bestplacetoumect them.

webﬂow Google Web Designer



Client relations / Dancing & embedding

citibank



Research / Out of the lab, into the field.

Genevive Bell,
Intel’s Anthropologist




Concluding



UX is a Ghetto /

* The world is changing, UX must evolve
e Get back to our Renaissance roots
 Make sense of physical, social, digital
 Have fun doing it




Thanks for listening!

Contact: Morgan Mc Keagney

Email: morgan@igcontent.com

Tel: £353 87 629 3450

Twitter: morganmck

iQcontent

iIQ Content Ltd, Clarendon House, 34-37 Clarendon Street, Dublin 2, Ireland. +353 (0)1 677 1140
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